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Programa | Course Description

Unidade Curricular | Course Unit
Topicos de Cultura e Comunicag¢ao: Processos de Gestao e Produgao
Cultural, de Tendéncias e de Comunicagao Criativa | Topics in Culture and
Communication: Processes of Cultural Management and Cultural
Production, Trends and Creative Communication

Cadigo da UC | UC Code
922207

Créditos ECTS | ECTS Credits
12 ECTS

Horas de Trabalho | Work Hours
336H (12 ECTS)

Ciclo de Estudos | Level
Mestrado | MA

Ano lectivo e semestre | Academic year and Semester
2024/2025, S2

Nome do(s) docente(s) | Faculty

Nuno Medeiros e Nelson Pinheiro

Turma | Class

TP 1

Lingua de ensino | Language of instruction

Portugués

Programa de Turma | Class Description
1) Produgdo Cultural na Sociedade Contemporanea
» Sociedades contemporaneas como espagos sociais de producdo cultural.
» Cultura global e cultura local: intersecgdes, resisténcias, sobreposicdes.
» Sincretismo, hibridismo e transnacionalidade discursiva: circulagcdes, mediagGes e tensdes.
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II) Estudos de Tendéncias

» Conceitos e teorias dos Estudos de Tendéncias.

» Sistemas e processos de disseminagdo das tendéncias socioculturais.

» Coolhunting, imersdo urbana e sistematizacao de dados.

» Tendéncias e Comunicagao Criativa.

» ldentificacdo de tendéncias: modelos de analise para o desenvolvimento de relatérios estratégicos
no contexto da comunicagao criativa.

1) Cultural Production in Contemporary Society

» Contemporary societies as social spaces of cultural production.

» Global culture and local culture: intersections, resistances, juxtapositions.

» Syncretism, hybridism, and discursive transnationality: circulations, mediations, and tensions.

II) Trend Studies

» Concepts and theories of Trend Studies.

» Systems and dissemination processes of sociocultural trends.

» Coolhunting, urban immersion and data systematization.

» Trends and Creative Communication.

» Trend identification: analysis models for the development of strategic reports in the context of
creative communication.

Avaliacdo | Grading and Assessment
Mddulo |: Cada sessdo do mddulo sera constituida pela apresentagdo de conteldos e discussao de
textos previamente preparados e outros documentos (musicais, filmicos, literarios ou outros),
proporcionando um debate e o confronto de ideias, bem como o aprofundamento de questdes
fundamentais. Avaliagdo: Redac¢do de um ensaio sobre os textos de um dos trés primeiros pontos
da matéria 40%; Participacao oral 10%.

Modulo II: Cada sessdao do mddulo serd dividida em dois momentos. O primeiro momento serd
dedicado a apresentacdo de conteudos e a discussdo de textos previamente preparados,
proporcionando um debate e o confronto de ideias, bem como o aprofundamento de questdes
fundamentais. Este € o momento do enquadramento de conceitos e métodos para aplicagdo no
desenvolvimento da investigacao e dos trabalhos, bem como a discussdao de casos de estudo que
ilustram a aplicagao dos mesmos. No segundo momento, os estudantes desenvolvem e discutem em
grupo um conjunto de casos de comunicagdo criativa e o seu projeto aplicado, em simulagdo de
ambiente de consultoria, beneficiando de uma articulagdo préxima com o docente e com os restantes
colegas. Apesar da forte carga conceptual e tedrica, este mdédulo aposta muito na componente
aplicada e de projeto. Avaliagdo: Exercicio aplicado de tendéncias 30%; Teste de conhecimentos 20%.
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Module |: Each module session will consist of the presentation of contents and discussion of
previously prepared texts and other documents (musical, film, literary, or others), fostering a debate
and confrontation of ideas, as well as the deepening of fundamental issues. Assessment: Essay on
the texts of either one of the first three points of the syllabus 40%; Class participation 10%.

Module Il: Each module session will be divided into two moments. The first moment will be dedicated
to the presentation of content and the discussion of previously prepared texts, providing a debate
and comparison of ideas, as well as delving deeper into fundamental issues. This is the time to frame
concepts and methods for application in the development of research and work, as well as the
discussion of case studies that illustrate their application. In the second stage, students develop and
discuss in groups a set of cases focused on creative communication and their applied project, in a
simulated consultancy environment, benefiting from close coordination with the professor and other
colleagues. Despite the strong conceptual and theoretical focus, this module focuses heavily on the
applied and project component. Assessment: Applied trends exercise 30%; Knowledge test 20%.
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Dragt, E. (2017) How to Research Trends. Amsterdam: Bispublishers.
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- Tucker, Matthew (2008) “The cultural production of cities: Rhetoric or reality? Lessons from
Glasgow”. Journal of Retail and Leisure Property v7 nl1, 21-33.
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Requisitos (se aplicavel) | Prerequisites (if applicable)
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